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replaces crisis fears 
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enthusiasm 
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From panic Saving to  
conSumEr optimiSm
Unlike in the rest of Europe, the stable job 
market stimulated German hopes for rising 
incomes. In the past, the expectation would 
have been that under the prevailing circum-
stances, Germans would have been very keen 

on saving to give themselves a buffer against 
the threatened economic downturn. How-
ever, record-low rates of interest and a severe 
loss of confidence in the financial markets 
drastically curtailed German consumer incli-
nations to save.

22011 proved to be an emotional roller coaster 
for Germans, with the crisis in the eurozone 
and stark warnings of a potential global eco-
nomic collapse making headlines. At the 
same time, unemployment fell to a record low 
of under three million and the German econ-
omy grew significantly, with GDP up 3.0%.

Fears of a potential recession and the threat of 
some countries and banks going 
bankrupt had a marked negative 
effect on the economic expecta-
tions of German consumers. The 
indicator went into freefall over 
the course of the year, although 
at +30, the overall picture in Ger-
many remained positive compared 
with its European neighbours. By 
way of comparison, economic 
expectations ran at an average of 
-30 in France, -34 in Italy and as 
low as just -49 points in Portugal 
and Greece.

Clear decline in the propensity of Germans to save,  

due to the debt and banking crisis and low interest rates

Full centers profit from 

the good atmosphere

Borsalino made 

of 100% paper 

from C&A

Vintage print t-shirt

from s.Oliver

Bermudas with belt

from s.Oliver

Source: European Commission consumer survey, indicator calculation: GfK Marktforschung
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thE EnD oF high-volumE 
growth in FooD rEtailing 
Retail also benefited from the positive con-
sumer mood. According to GfK calculations, 
German food retail and drugstore sales rose 
last year by a nominal 1.7% to €157 billion. 
However, in light of the marked rise in the 
price of raw materials, the real growth rate 
was rather modest. The current winners are 
the full-range retailers and drugstores, while 
the discounters’ share of sales has stagnated at 
around 43% of the total market.

As GfK analyses show, this signals 
the end of high-volume growth 
for food retailing. In future, 
success is likely to be achieved 
by value-added strategies and 
here, retailing can benefit 
from the growing consumer 
focus on quality, particularly 
in the younger generation. 
For 2012, GfK is anticipat-
ing a moderate rise in sales 
by a nominal 1.3% for food 

retailing and drugstores. But the 
increase may well be below inflation, and this 
would entail another reduction in volume.

In non-food retailing, which includes electri-
cal goods, textiles, furniture and DIY mer-
chandise, sales increased by about 1.0% last 
year to reach €148 billion. In view of the mar-
ket saturation affecting many segments, this 
is still a good figure. In the past year, there 
was another significant rise in the e-com-
merce share among non-food merchandise 
groups, with online sales achieving growth in 
excess of 18% to record a total of just under 

By contrast, the will-
ingness to buy continued to grow and 

remained at a consistently high level. The 
index average in Germany for the year stood 
at +34 points, a value unequalled anywhere 
else in Europe. Although in former times, 
Germans were regarded as panic savers, they 
have now become Europe’s most optimistic 

consumers. They are investing their 
money in capital assets, 

such as real estate, cars 
and consumer dura-
bles, and this has given 
the economy a consid-

erable boost.

Consumer spending and confidence among Germans  

in 2011 above the previous year’s level and consistently high

Source: European Commission consumer survey, indicator calculation: GfK Marktforschung

3/4 chinos

from Marc Cain

Polka-dot pussy bow 

shirt from Marc Cain

Collier with matching rings

from Bijou Brigitte
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fall in exports, 
 German GDP is 

not expected to rise 
more than 0.6% this year. 

Nor is there any quick solu-
tion for the euro and sovereign debt 
crisis on the horizon.

For 2012, GfK is forecasting a real-
terms rise of 1.0% for private consump-
tion in Germany. The sustained positive 
situation on the job market and expectations 
of higher incomes have given German con-
sumers security in their planning for major 
purchases. The loss of confidence in the 
financial system is giving further impetus to 
the trend towards higher-value purchases. 
Consequently, private consumption is mak-
ing a stable contribution to the economy and 
preventing a backslide into recession.

€21 billion. For 2012, GfK 
is anticipating another nomi-
nal rise in sales of around 1.0% 
for non-food retailing.

Consumption in 2012 − shopper 
EnthuSiaSm rEplacES criSiS FEarS
As a result of the growth in private consump-
tion and competitive export business, Ger-
man GDP rose by 3.0% last year, which is 
markedly higher than most of its European 
neighbours. This gave the job market a con-
siderable boost, which has been sustained 
this year. German income expectations are 
accordingly high.

However, these positive signals for private con-
sumption are curbed by economic forecasts 
which are decidedly more negative. Based on 
the weakened global economy and resulting 

Moderate growth in non-food retailing –  
significant surge in e-commerce revenues

Source: GG SymphonyIRI Group, GfK ConsumerScope 
1) Non-food: electronics/textiles/hardware/DIY (excl. pet care/coins) 2) GfK forecast

Stylish sunglasses

from Bijou Brigitte

50s-style triangle bikini 

at Lascana

foreCastGfK

2012 Private  
consumption  

in 2012

  supportive labour market and 
the expectations of higher 
incomes are giving consum-
ers security in their planning 
for major purchases

  Low rates of interest on 
savings and worries about 
inflation are also boosting the 
urge to consume

  Compared with the rest of 
Europe, Germans have moved 
from being reluctant consum-
ers to optimistic consumers

  The trend towards higher-
value purchases continues to 
gather pace

  There is a continuing trend 
towards a greater focus on 
quality

  Real growth of 1.0% expected
  Consequently, private con-

sumption is making a stable 
contribution to the economy 
and preventing a backslide 
into recession

Scarf with butterflies

from Orsay
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It s a woman s world

Ihr Top-Partner für 
Dessous, Wäsche & Bademoden

www.lascana.de



Customer Survey at  

A10 Center, Wildau/Berlin  

in November 2011

come to 
 window shop

48%

visit th
e a10 

 every 14 days51%

are women

64%statistiCs

rate the range of 
fashions as good  

to very good

77%

Gender  

Female 
64%

Male 
36%

age:  

Up to 19 years 
8%

20 – 29 years 
21%

30 – 39 years 
16%

40 – 49 years 
23%

50 – 59 years 
18%

Over 60 years 
14%

Lives in the local or core  

catchment area:  
 43% 

for what reason do you generally 

come to the a10 Center?

Shopping 
71%

Loafing 
48%

Eating out 
11%

Other 
6%

How often do you visit the  

a10 Center?

At least twice per month 
51%

Once a month 
39%

Less frequently 
6%

First visit 
4%

the fashion range at the a10 Center is:

very good 
22%

good 
55%

satisfactory 
16%

sufficient  
5%

poor 
2%

Which school grade would you give 

to the a10 Center overall?

very good 
28%

good 
62%

satisfactory 
8%

sufficient 
2%

poor 
0%

Means of transport

Car 
87%

Public transport 
9%

By foot 
1%

Other 
3%
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Cinema charts
2011

harry potter and  
the Deathly hallows: 

part 2

2
pirates of the caribbean -  

on Stranger tides

3
hangover: part 2

4
Kokowääh 

5
transformers 3

1

Perfume charts 2011
for her

chanel no 5, chanel

2
coco mademoiselle, chanel

3
alien, thierry mugler

4
lady million, paco rabanne

5
Boss orange, hugo Boss

1

Charts
2011

Source:

Source:
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Multimedia charts 
DVD boxed sets 

(19.12.2011)

Stromberg: limited pop-up 
Edition of the Fifth Season  

2
the Big Bang theory:  

the complete third Season

3
the Big Bang theory:  

the complete Second Season

4
the vampire Diaries:  

the complete Second Season

5
loriot – Die vollständige 

Fernseh edition  
(complete tv edition)

1

Multimedia charts: Music albums 
(23.12.2011-05.01.2012):

1
adele
“21”  

2
michael Bublé

“mtv  unplugged” 

3
udo lindenberg

“mtv unplugged”

4
David guetta

“nothing But the Beat” 

5
amy winehouse 
“lioness: hidden  

treasures”  

Perfume charts 2011
for him

le male, Jean paul gaultier 

2
million men, paco rabanne 

3
Boss orange man, hugo Boss 

4
armani code homme, giorgio armani 

5
acqua di gió, giorgio armani 

1

Multimedia charts 
films on DVD  

(19.12.2011)

harry potter  
and the Deathly hallows:  

part 2

2
transformers 3

3
Kokowääh 

4
pirates of the caribbean –   

on Stranger tides

5
ice age –   

a mammoth christmas

1

Source:
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Book charts 2011
fiction

(hardback and paperback)

David nicholls 
“one Day”

2
charlotte link

“Der Beobachter”  
(“the observer”)

3
lucinda riley

“hothouse Flower”

4
Jussi adler-olsen

“Erlösung” (“redemption”)

5
Jussi adler-olsen

“Erbarmen” (“mercy”)

Book charts 2011
Non-fiction 

Stéphane hessel
“time for outrage!” 

2
walter isaacson

“Steve Jobs“ 

3
manfred lütz

“irre!”  
(“crackpots!”) 

4
Dr. heribert Schwan

“the woman at his Side – the life and 
suffering of hannelore Kohl”

5
walter Kohl

“leben oder gelebt werden”  
(“live or Be lived”) 

1 1

Source:
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“Just in time for the start of winter and the breakdown of our central heating, we bought a Danish wood-burning stove for our home. It produces plenty of heat, is a practical example of sustainability and ensures that the house is lovely and warm.”

Dr stephanie Dutzke-Wittneben, sustai-nability team, eCe Projektmanagement

“My new Stevens trekking bike is perfect for 
cycling around town with its fantastic features. 
Every day in the summer, its lightweight alu-minium frame and high-quality Shimano gears 

transport me safely between home and work.”

Kirsten Kaiser, Head of accounting, Deutsche euroshop

“In 2011 I needed to overhaul my wardrobe. 

It’s good when clothes last, but there comes a 

time when you’ve just had enough of them.  

I enjoyed shopping for new ones!”

Claus-Matthias Böge, executive Board 

spokesman, Deutsche euroshop

“We made more use of our terrace by getting 

a Weber gas grill. It’s incredible what it can do. 

We are using it morning, noon and night, when 

the weather’s good. The best thing about it is 

how easy it is to clean and the space where 

you can put your glass of beer or wine.”

olaf Borkers, Member of the  

executive Board, Deutsche euroshop

“In 2011 I indulged my body and spirit. One 
thing I bought was a new bike (and also a 
helmet, to set a good example to my kids),  
and the other thing was that I discovered 
a new asset class: art. I started with 3D 
constructions by the US pop artist James Rizzi, 
who sadly passed away at the end of 2011.”

Patrick Kiss, Head of Investor & Public 
relations, Deutsche euroshop

“My friends recently gave me a bag with the 

logo “Shopping Queen”, so of course trying to 

pick out my “buy of the year” was pretty hard 

for someone like me! Nevertheless, I remain 

impressed with the new induction hob I have 

in the new kitchen I bought last year. It makes 

cooking much faster, saving me not only 

energy and money, but time too – which leaves 

me more time to shop!”

Maria Hill, Head of sustainability, eCe 

Project management

in 2011
What I bought
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“My car lacked a navigation system and I 

decided this year that it needed one. My new 

Garmin nüvi is small and handy, wonderfully 

easy to operate and has made getting to where 

I want to go reliable and relaxing. A good, use-

ful buy!”

Birgit schäfer, secretary to the  

executive Board, Deutsche euroshop

“I’d worked my way though all the variet-ies of muesli that the supermarket stocked and wanted something new for breakfast: at mymuesli.de I can create my own customised muesli exactly as I like it online and two days later, it arrives in the post. The only thing missing is collection stations in our centers!”

Nicolas Lissner, Manager Investor &  Public relations, Deutsche euroshop

“Leaving aside a few gadgets, the thing I 

bought in 2011 that gave me the most plea-

sure was my bike. It may not be from Chanel, 

Gucci or Hermès and doesn’t have Swarovski 

crystals on its handlebars – no joke, since 

bikes became a status object, things like that 

exist. But it’s a no-frills bike and that’s what I 

like about it.”

Dr Martina Kühne, senior researcher, 

GDI Gottlieb Duttweiler Institute

“Stamps – from the Vatican City, Stockholm 

and London – for postcards to my great-grand-

mother. She is 94 and used to love travelling, 

but has unfortunately had to give up that plea-

sure in recent years for health reasons. As a 

result, she really enjoys receiving images and 

good wishes from her great-granddaughter 

from afar.”

Kristin Köhler, research associate,  

Communication Management in Politics 

and science, University of Leipzig

“As I like to swim and try to avoid queues 
wherever possible, I bought an SWM swim-
ming pool card. The prepaid system saves 
me 17% and I also get bonus points via 
my M- card, enabling me to swim as many 
lengths as I want from 7.30 a.m. to 11 p.m. 
365 days a year :-) Enjoyment doesn’t have to 
be expensive!”“

Wolfgang Gruschwitz, Managing 
 Director, Gruschwitz GmbH, General 

Director of ooo NICK Project 

“My buy was a Scott mountain bike. My aim is 
to add more variety to my endurance train-ing, because just running gets pretty boring. 

Cycling is better for your bones and muscles 
too, which at my age (50) is becoming more and more important.”

rolf Bürkl, senior research  Consultant Business & technology,  GfK Marktforschung
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Tips
CosmetiC

for

HIM
Damenpflege 

für Herrenhaut?
Einfach den Tiegel der Frau mitbenut-

zen? Dazu raten Dermatologen ab. Eine 
reichhaltige Creme kann sich auf ro-
buster, fettiger Männerhaut wie ein Film 

über das Gesicht legen. Das fühlt sich 
unangenehm an, und kann zu 

 Pickeln und Unreinheiten 
führen.

Women‘s 
skin care prod-
ucts for men?

Just borrow your wife’s jar of cream? 
Dermatologists advise against that. Put-
ting a rich cream on a man’s robust, oily 
face can be like covering the skin with an 

impervious film. That not only feels 
uncomfortable but can also lead 

to pimples and blemishes.

1

apply cream 
every day?

In comparison, the sebaceous glands of men’s 
skin are larger and more numerous. That means 

that, by nature, their skin always produces suf-
ficient amounts of oil and wrinkles generally de-
velop later in life. When they do, however, they 

are much deeper. Yet men can suffer from dry, 
sensitive skin, too. In this case skin care 

products containing urea, hyaluronic 
acid or soothing panthenol 

can bring relief.

3

Do men  
need anti- 

wrinkle creams?
Men require more extensive care but at a 

later point in life. Starting around age 60, their 
robust skin starts becoming thinner, droops 
and is more sensitive. It can also feel tight or 

itchy after washing. Good skin care prod-
ucts are currently available for men 

of any age. A good chemist’s or 
perfumery can advise you 

best.

4

are daily 
showers really 

harmful?
Since frequent contact with water causes 
the skin to loose oil and moisture, only use 
high-quality shower gel. When in doubt 

choose the more expensive product 
because these generally contain 

lipid balancing substances.  

2

the most  
frequent  

problems of  
men‘s skin? 

Men most frequently suffer from blem-
ishes and skin irritations after shaving. 

The right shaving foam or gel in com-
bination with an aftershave lotion 

can soothe skin quickly, 
however.

5
Foto: Tommy Hilfiger
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for

Her

smudged  
mascara

Mascara rubs off when it touches moist skin. 
If waterproof, it can smudge when it comes in 

contact with the skin’s natural oils. Lightly dab-
bing transparent powder around your eyes before 
applying mascara can make those black rings 

under your eyes history. Guaranteed. The 
powder absorbs oil and moisture so that 

your skin remains dry and the colour 
stays on your lashes. 

1

Cold Cream
“Cold cream” is a blend of beeswax, 

oil and water. It forms a thick layer over 
stressed skin which is ideal for protect-
ing sensitive lips against sun and wind. 
Cold cream also offers wonderful pro-

tection in the winter against the dry 
air of heated rooms and cold, 

windy weather.

3

Wash off  
skin irritants

If skin feels tight and irritated after 
washing, this is often caused by an imbal-

ance in the protective layer of the skin. Re-
lief can be found through skin care products 
that help maintain the skin’s protective layer 
(with a PH value of 5.5). A washing lotion 

that contains the active ingredient phy-
tantriol removes irritating bacteria 

and restores balance to 
the skin.  

4

Gentle  
deodorants  

Deodorant has no place on freshly-
shaven skin. If speed happens to be of 

the essence, a gentle, alcohol-free de-
odorant can help. If underarm skin is 

constantly stressed, a perfume-free 
deodorant cream from the chem-

ist’s could offer an ideal 
solution. 

5

shadows  
for droopy  

eyelids
A little trick makes eyes with droopy 
lids large and expressive: Apply dark 
brown or dark green eye shadow in 

the fold. Complement that with a 
light colour on the eyelid and 

below the eyebrow. 

2

Foto: Tommy Hilfiger
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the one Hundred:  

an a-to-Z Guide  

to the 100 Items Every Stylish  

Woman Must Own by Nina Garcia

Do you have items of clothing that always make 

you look good? Or just bad buys? Fashion 

writer Nina Garcia presents in engaging, 

light-hearted fashion her top 100 classic 

garments that every woman needs and 

how to develop your individual style. This 

list – which can be seen as a buying guide 

or reference work – acts as a barometer 

of stylish items that defy time and trends.

Publisher: Collins, 304 pages, English

ISBN: 978-0061664632,  

price: approx €18.99

Weißbuch Innenstadt – starke Zentren  für unsere städte und Gemeinden by the German Federal Ministry of Transport,  Building and Urban Development

Inner cities have historically been locations for commerce. A 
varied range of shops tends to create lively city centres and high streets. However, current trends, such as the structural shift in retailing, the crisis in department stores and the increasing loss of owner-run shops, are threatening the attractiveness and diversity of our city centres. One of the greatest challen-ges in urban planning is to incorporate inner-city shopping centers into the architectural and spatial city environment. One approach to strengthening city centres as places of commerce could, for instance, be to adjust the land use policy for municipalities. Regional retail policies are also needed, as are innovative concepts for changes of use or incorporating large vacant buildings into the urban structure.

German Federal Ministry of Transport,  Building and Urban Development, 274 pages, German, 
download for free (PDF, 12.9 MB) from  http://bit.ly/weissbuch_innenstadt  

Book

Gross Misconduct:  

My Year of excess in the City 

by Venetia Thompson

Venetia began working as a broker in the Square 

Mile at the age of just 23. Overwhelmed by the 

power and fast pace, she threw herself into an 

aggressive, male-dominated world in which 

greed, luxury, sex and alcohol reigned supreme. 

That proved fun for a while but quickly gave way 

to self-doubt. Venetia has written a brutally frank 

article on London’s financial scene that shook the 

industry, and quickly found herself 

out of a job.

This story of scandal lays bare the 

excesses of the financial industry 

– the true story of a former female 

broker.

Publisher: Pocket Books,  

288 pages, English 

ISBN: 978-1847397706,  

price: approx €8.95

Late Night shopping by Carmen Reid

Fashion is Annie’s great passion and her dream is to have her own shoe shop! But there are three problems: firstly, Annie is not that good with her finances, secondly, she owes more than GBP 10,000 in taxes, and thirdly, her wonderful boyfriend thinks everything is fine...

Publisher: Corgi, 400 pages, English, ISBN: 978-0552154833, price: approx. €8.99 

recommen-
daTIons

Shopping book recommendations 
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Allee-Center. Hamm · Allee-Center, Magdeburg · Altmarkt-Galerie, Dresden · Billstedt-Center, Hamburg · City-Arkaden, Wuppertal

City-Galerie, Wolfsburg · City-Point, Kassel · Forum, Wetzlar · Main-Taunus-Zentrum, Frankfurt · Phoenix-Center, Hamburg · Rathaus-

Center, Dessau · Rhein-Neckar-Zentrum, Viernheim · Stadt-Galerie, Hameln · Stadt-Galerie, Passau · City Arkaden, Klagenfurt

Die guten Seiten 
des Lesens

… und vieles mehr!
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